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1. Introduction  
Internet has grown extensively in its availability, connectivity and geographic distribution since 1990s (Weiser, 
2000, p. 167) and become a part of daily life without being restricted to a specific geography and user group.   
Correspondingly, the number of internet users has risen dramatically and it continues to rise. The number of 
internet users exceeds 2 billion worldwide (http://www.internetworldstats.com/stats.htm, March 2011) and this 
figure equals to approximately one third of the world population.   
While internet is one of the consumption goods provided to people in developed countries, it is actively used and 
internalized by people in developing countries in which it is becoming newly widespread (http://www.tns – 
global.com.tr/dosyalar/Global Digital Life Press Release FINAL_TR_12.0.10.pdf).  
Internet increasingly paves the way for people to find the copies of everything they encounter with in their life on 
virtual platform (<DOoÕQS81).  
 As the number of internet users increase, the profiles of them differentiate and resembles to the characteristics of 
the general population. While very few users benefited from internet in its early phase, it is ranked among mass 
forms of communication nowadays (Cahoon, 1998, p. 5). 
The most significant development related with internet access has occurred concerning previously disadvantaged 
user groups. The differences in internet use based on gender and age disappears quickly (Weiser, 2000, p. 167). 
Internet is the first digital media interactively used for many purposes and it covers many functions of mass 
media. Since the beginning of 1990s, internet has become the primary source of information among newspaper, 
library and television with which it competes (Räsänen, 2006, p. 60).   
Internet with its accessibility and ubiquity integrated with work and private life of people and changed their life 
style fundamentally. People use search engines to look up the information they needed, they communicate with e-
mail, download programs and realize their financial transactions online. The internet and its continuously growing 
multi-functions connect the internet users to the worldwide networks (Wang, 2005, p. 1647). Internet is likely to 
develop itself and transform the society thanks to its transformative capacity. People are gradually surrounded by 
networking and EHFRPLQJDSDUWRIWKLVQHWZRUN<DOoÕQS87).  
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Basic computer skills required as a prerequisite for internet usage are normally learnt by using internet and the 
popularity of internet motivates adults towards learning to use computer (Cahoon, 1998, p. 6). 
On the other hand, the addiction caused by extensive use of internet pose a serious problem and linked with 
decreasing communication with family members, depression and increasing in feeling of loneliness (Kraut et al., 
1998, pp. 1029-1030, cited in Räsänen, 2000, p. 61).  
Studies of internet usage are generally focusing on internet use practices of university students. The scientific and 
academic studies on internet usage of adults are lLPLWHG,úÕNS39). In Turkey, the studies on internet usage 
mostly include internet use practices of adolescents and young people in different levels and forms of formal 
education. In addition to this, researches about internet addiction are increasing.  
Studies of internet users investigated the adoption of internet, demographic characteristics of users and needs and 
motivations using the internet. The majority of these studies use either “diffusion of innovation” or “uses and 
gratificationV´DSSURDFK.RS7).  
According to “Information Technologies Usage Survey of Households´FDUULHGRXWE\7XUNLVK6WDWLVWLF,QVWLWXWH
7hø. in 2010, 72.8% of internet users in Turkey use internet for sending/receiving e-mail. 64.2% for sending 
message and instant message to chat rooms, news group or discussion forums, 58.8% for reading newspaper and 
magazines and downloading news, 55.7% for seeking information about goods and services and 51.2% for 
downloading play, music, movie and picture (http://www.tuik.gov.tr/PreHaberBultenleri.do?id=6308&tb_id=13).  
As the findings of the survey indicate, 59,3% of internet users who had used the internet within three months 
stated that they used the internet almost every day and 29.2% used the internet once a week at least 
(http://www.tuik.gov.tr/PreHaberBultenleri.do?id=6308&tb_id=12).     
The survey found that 69.7% of internet users in Turkey had never participated in any computer training 
(http://www.tuik.gov.tr/PreHaberBultenleri.do?id=4104&tb_id=9). Accordingly, it is realized that internet users 
acquire their skills by receiving support from workplace, school and friends network or by their own efforts 
(http://www.bilgitoplumu.gov.tr/Documents/1/Yayinlar/BilgiToplumuIstatistikleri 2010.pdf).  
Although internet is a substantial part of life in 21th century, people living in distinct geographies with diverse 
cultures differ in terms of the interaction with this mass medium.    
In Turkey, approximately 35 million people who are different from each other in terms of the characteristics they 
posses such as economic situation, educational and cultural level, age, gender, religious and political affiliation and 
personality traits interact with internet. 
Thus, it is required to identify the internet usage profiles of adults who differ from children and youth in terms of 
age and social roles. This is essential in order to obtain information about interaction of adults with internet which is 
one of the self-directed learning sources of adults in context of lifelong learning and also considering this 
information in the field of adult education.  
2.  Research method  
The purpose of this descriptive study was to identify the internet usage profiles of adults. To that end, the 
demographic characteristics of adults who participated in the study, how they learn to use computer/internet, 
computer/internet access facilities they have, the subjects they need to know to use internet, their purposes for 
internet usage, and their opinions about drawbacks of internet were investigated.      
The sampling was selected in the recreational facilities of trade bodies in Tokat province by using convenience 
sampling method. The sample was composed of 311 adults who live in the city center of Tokat and use 
computer/internet.  
A 25 item structured questionnaire was used as survey instrument and administered face-to-face.    
The findings of this study were analyzed by using percentage and frequency of descriptive statistics.    
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3. Findings   
Of the 311 adult respondents, 41.2% are female, 58.8% are male. 13.5% are below age of 30 and 7.4% are above 
age of 50. More than half of the sample (56.9%) is ranging in age between 30 and 39 years and 22.2% are between 
40 and 50 years.   
The proportion of literates is 3.2% and 47% of the sample are university graduate or have higher level of 
education.    
 In terms of occupational structure, 42.4% of respondents are “civil servant” with a rather high ratio within the 
sample. “Worker” (12.5%) and “tradesman” (11.6%) follow this group respectively.  
 75.6% of the respondents are married and 72.2% have computers at home.     
 School (39.2%) is on the top of the locations in which adult respondents learn to use computer/internet. 
Computer course (36.3%), workplace (31.2%) and internet cafe (13.5%) follows it respectively.   
 More than half of the adults (56.6%) said that they had learnt to use computer by themselves. 37.0% learnt from 
computer teacher at school, 23.5% from friends and 4.5% from parents.   
 A group of adult respondents (25.4%) who said that they do not have internet connection at home access to the 
internet at internet cafe, workplace and neighbor’s home respectively. 
79.1% of the respondents stated that they had been using internet for more than three years. 
The question about the frequency of internet use was answered by almost half of the adults (47.3%) as 
“everyday”. 8.7% of adults responded the question as only “one day”.  
According to the findings, the average internet usage time of respondents on a day is “less than 1 hour” (24.1%), 
“2 hour” (22.5%), “1 hour” (19.6%) and “5 hour and more” (14.5%).  
The question about timing of internet connection was answered by 36.0% of respondents as “every time when 
desired without being restricted to certain time and day of the week”, 25.7% of adults connect to internet on 
“evening” and 23.5% on “daytime”.  
 The most important factor that determines the most frequently used internet connection time was reported as 
“time necessary to carry out the tasks” (56.3%). Other factors are “the convenience of using internet when being 
alone” (16.7%) and “absence of someone who use the computer at that moment” (6.8%).  
 37.3% of adults said that they put a time limit for themselves and three-fourths of them stated that they obey this 
limitation.  
 The question “who supported you to benefit from internet in an efficient way” was responded by an 
approximately three-fourths of the adults (26.4%) as “they could not be able to receive support at all”. 5.1% of 
adults need to receive support. They get help from “neighbors”, “friends” and “relatives” (24.8%, 23.2% and 12.5% 
respectively) whereas they receive minimal help from “child” (4.8%).  
 Among the subjects adults need to know to use internet more efficiently, “which web sites provides accurate and 
reliable information” (54.0%), “how to get necessary information in shortest way” (50.2%), “to identify whether the 
obtained information is reliable” (45.0%) and “which information should be used” (24.8%) are on the top of the 
responds. “The negative effects of internet use” (18.6%) and “the requirement to acquire information about 
ethical/moral rules which have to be obeyed” (15.1%) are other subjects required for efficient internet use.  
It is seen that the proportion of adults who do not require information in any subjects are 11.6 percent.  
The main purposes of adult respondents for internet usage are “to read newspaper and magazines” (64.5%), “to 
get information” (60.5%), and “chatting – facebook, Msn, ICQ” (34.7%).  
Other purposes for internet usage are banking transactions, shopping, sending and receiving message, to play 
games and to watch TV-listening to music (27.0%, 27.0%, 26.7% 26.0% and 25.4% respectively).   
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“The need to share the problems which cannot be shared with close social circle comfortably in virtual platform” 
has the lowest proportion among the internet usage purposes of the respondents.  
The most frequently visited web sites are news sites (67.2%), official sites (38.6%), shopping sites (34.1%), sport 
sites (33.1%), play sites (28.9%), chat and friendship sites (25.7%) and magazine sites (19.9 %). 
Google is the primarily used search engine (96.5%) of adult respondents. Yahoo (8.7%) and Live (8.4%) follows 
it with quite low percentages.  
Concerning the drawbacks of internet, almost half of the respondents signified their opinions as “internet 
deranges the eye health” (53.4%) and “internet makes me lazy” (51.1%). Other responds to this item are “internet 
makes me lose time”, “internet cause an addiction”, “internet cause pains in the muscle and skeletal system”, 
“internet decrease communication with family members”, “internet prevents make time for myself”, “internet leads 
to sleeplessness”, and “internet damaging social relationships” (43.3%, 40.8%, 31.2%, 28.3%, 26.7%, 26.0% and 
22.8 % respectively). 
The statement that “internet enhances feelings of violence” has the lowest percentage (13.5%) among the 
drawbacks of internet.  
4. Results    
Internet has functions such as informing, training, entertaining, helping to observe external facts and also to 
support the advertisement and selling of goods and services like other mass mediums (Tekin, 1996, p. 48). 
Internet is continuously becoming influential due to the fact that basic literacy skills are adequate for its use and it 
has instant interactive communication. Thus, internet is on the course to be the most widespread instrument 
preferred by adults as a means of self-directed learning.  
Internet is one of the ways for the adults deprived of educational rights and provisions for self-improvement, self-
realization and self-expression. In addition to these, some impacts that satisfy the user such as escape from problems 
and pressures of everyday life, emotional relaxing, evaluating social events, providing inner relief by reinforcing 
values and to get informed about events and products makes internet more attractable than other mass mediums 
(,úÕNS34-35). 
As it can be seen from the findings of the study, majority of the adults are online at least one hour a day for 
different purposes and confront with a great variety of messages either intentionally or unintentionally.  
Internet is increasingly becoming one of the most common self-directed learning styles of adults. Therefore, it is 
essential to inform the adults about the negative impacts of internet use generated by inadequacy of legal, physical, 
psychological and technical information, and also the basic ethical rules which have to be obeyed in terms of 
enhancing the benefits for adults provided by internet usage. 
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